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CREATIVE MANAGER (News & Communities)
Reports to: Head of Creative
Division: Marketing
Direct Reports: 4
[bookmark: Text7]Duty Statement
Lead a team of creatives overseeing a portfolio of SBS’s News and current affairs programs and digital products along with marketing creative for SBS language and communities’ campaigns.
Leadership
1. Work closely with the creative and marketing teams’ along with internal partners to develop our brands, on air promos and marketing campaigns.
2. Present persuasive creative solutions to senior executive, teams and internal stakeholders.
3. Lead the creative process from concept to delivery on priority creative projects. On smaller scale projects, effectively delegate, providing leadership, strategic guidance while maintaining creative quality.
4. Work with a cross functional agile squad leadership team to develop efficient and collaborative marketing solutions.
5. Inspire a positive work culture according to SBS purpose and marketing values. 
6. Developing capable and motivated people, solving challenges in proactive and productive ways.
7. Work with the Head of Creative and other Creative Managers to guide the overall management, processes and output of the SBS Creative team.
8. Develop trust and collaboration across divisions ensure productive working relationships across SBS with a focus on News & Currant Affairs & our Language and Corporate Channel teams.
Creative, Production & Management.
1. Deliver the channel promotions for broadcast news and current affairs programs and digital products working with the relevant program creators and internal stakeholders.
1. Develop strong campaign creative for SBS’ suite of language products across TV, radio and digital.
1. Working from briefs and strategy plans, create, produce, and supervise high quality, cross-platform, multichannel marketing campaign creative.
1. Working with the Creative Production team, ensure all production workload is well planned, resourced and budgeted.
1. Engage and manage external suppliers as required.
1. Manage team staff including operational tasks, goal setting, leave, development and performance.
1. Selection Criteria
Criterion 1 - SBS
· Experience and ability to role model behaviour in line with SBS’ purpose and values
Criterion 2 –Leadership
· Demonstrated experience in leading a creative team.
· A history of recruiting, develop and mentor employees and review performance.
· Experience in liaise with senior executive members, including effective presentation skills including public speaking to groups and teams.
· Proven ability to motivate and inspire a creative team 

Criterion 3 – Production and Creative 
· Minimum of 7 years’ experience as a broadcast network Senior Creative or similar agency role.
· Experience in News and CAF programming 
· Fluent in language/s other an English preferred.
· Experience in multilingual advertising and marketing 
· Award winning creative results
· Proven understanding and experience executing on and off-air broadcast promo campaigns.
· Strong understanding of brand, marketing, and advertising solutions.
· Demonstrated ability to manage department budgets, personnel and resources.
· Ability to plan ahead and develop creative outcomes that are both achievable and effective.
· Strong live action directing skills preferred.
· Ability to work with external partners and suppliers to achieve outstanding creative campaigns.
· Experience in agile methods


Occupational Health & Safety
Ensure employees under your supervision are made aware of their OH&S responsibilities
have received adequate safety induction and other OH&S information, instruction and training to enable them to conduct their work safely
follow safe work practices

Ensure the physical safety of the workplace under your control by:
ensuring regular workplace inspections are scheduled and conducted, involve the relevant HSR and recommendations made are actioned in a timely manner
ensuring compliance with the relevant standards and legislation in relation to purchase and provision of accommodation, furniture and equipment
identifying changes in the workplace/processes that may affect safety and ensuring that any associated risks are identified, assessed and controlled
verifying the effectiveness of control measures at appropriate intervals including monitoring compliance with safe operating procedures, site induction requirements and Permits to Work; and
Ensure all OH&S reporting is accurately completed and submitted within specified timeframes and any follow up actions are completed
Support/implement early intervention strategies and return to work programs.
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