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Director of Marketing
Marketing 


Reports to: Managing Director 

Direct reports to this position: Head of Creative; Head of Audience, Data and Insights; Head of Social Media; Head of Publicity & Content; Head of Audience Marketing; Head of Planning & Operations; Executive Assistant  

	SBS Values, Vision and Purpose

	The Director of Marketing is responsible for undertaking their work in a way that reflects SBS’s Charter, Vision and Values and complies with relevant SBS policies, procedures and practices. At SBS, we expect you to be audience obsessed, be bold and brave, embrace difference, participate fully and ensure that we look out for one another. We are all working together to fulfil SBS’s purpose and create a more cohesive society. 



	Division Purpose – Marketing  

	Our Vision: We are a brave and trusted team thinking differently to inspire audiences and our people to love the world of SBS. 
Our Purpose: We make a difference by connecting Australians to the world of SBS. 



	Role Purpose

	The Director of Marketing is responsible for positioning SBS as a leader in multilingual and multicultural broadcasting, online services and digital streaming products by creating, leading and championing audience, brand and marketing strategies for SBS and all its content. 
 
The position is required to work with other members of the SBS Executive to achieve results consistent with the goals of the SBS Corporate Plan which include: increasing audience growth, diversity and engagement through promoting an increased range of distinctive Australian content; and contributing to the growth in commercial and other external revenue for reinvestment in SBS content and services. 


	Main Responsibilities 

		Strategic Development 

	· Create and implement an integrated marketing strategy (marketing; creative, media & communications) that brings new audiences to SBS; retains existing audiences and builds SBS’s reputation amongst both audiences and stakeholders.  
· Optimise the marketing mix between on-air promotion (TV, digital and audio), publicity, social and digital marketing. 
· Ensure the use of best-in-class tools to measure and optimise the ROI of our marketing and brand portfolio.  
· Ensure best use of SBS resources (money and people) to deliver the strategy and plan. 
· Ensure audience experience is central to the SBS marketing strategy, plan and every campaign. 
· Ensure audience data and insights are optimised across SBS.  
 
Marketing Plan  
· Work collaboratively with other members of the SBS Executive, particularly the Content Executives, to:  
· Agree a marketing (marketing; creative, media & communications) plan for that division; 
· Agree content marketing priorities and align marketing resources to the content or divisional needs; 
· Bring best in class marketing to each executive and their senior teams that supports them in their business goals. 

	 

	Marketing and Creative Leadership 

	· Lead implementation of SBS brand strategy, including vision for and guardianship of SBS brand and brand compliance. 
· Set and maintain a high creative standard to ensure SBS’s creative output is outstanding. 
· Develop ideas and lead creative and marketing projects for SBS. 
 

	Team Leadership 

	· Manage the financial and people plan involved with the Marketing Division including marketing communications, creative output, on air promotions, design, audience relations and publicity. 
· Develop, implement and maintain a financial plan and budget for the division to ensure efficient use of resources and achievement of organisational objectives. 
· Build a high-performance culture within the division, developing a capable and motivated team by ensuring people are well managed and developed effectively to meet current and future needs of the organisation. 
· Lead by example by embracing and living the SBS organisational values, meeting leadership behavioural expectations and holding your team members to the same standards.
 

	5. One SBS 

	· Develop inter-divisional collaboration and synergies and provide strong leadership of cross divisional and cross platform opportunities that will benefit SBS. 
· Actively contribute to the organisation’s strategy and management at Senior Executive level, and at Board level. 
· Establish relationships with other organisations to develop cooperation and secure opportunities that will benefit SBS. 
 



Minimum requirements  of the role (Insert e.g. years of experience; specialist qualifications/skills)

· Proven background in senior marketing leadership within media, entertainment, digital or related industries  
· Demonstrated success in driving audience growth, brand strategy and multi-channel campaigns at scale  
· Strong expertise in data-led marketing, performance measurement and optimisation  
· Extensive experience leading and developing high-performing, multidisciplinary teams  
· Exceptional stakeholder management skills, with the ability to influence at Executive and Board level  

Key relationships with other roles and external stakeholders
· Excom
· Marketing and Audiences Leadership Team
· Media Agency and partners






	Key Capability  

	Capability
	Level
	Behaviour

	Coaching (for People Leaders only)
	Organisation
	· Creates links between coaching objectives and organisational strategies
· Sets benchmark standards related to coaching practices
· Role models above benchmark coaching values and behaviours
· Gains organisational commitment to support a coaching culture
· Encourages a high-performing coaching culture

	Collaboration
	Organisation
	· Encourages collaboration (sharing of responsibility & information) across all levels of SBS
· Promotes a climate of respect, helpfulness and co-operation across all levels of SBS
· Encourages high-level stakeholders to work towards common business goals (ie, across functions)
· Sets the example for qualities such as respect, helpfulness and co-operation across the entire organisation

	Adaptability and Flexibility
	Organisation
	· Drives organisational change
· Anticipates the need for change
· Adapts quickly to changing external forces
· Changes strategic approach to meet changing internal circumstances
· Changes strategic objectives and direction to meet shareholder demands
· Communicates change to staff, shareholders and the market
· Sets the example for a positive approach to change

	Customer Focus
	Organisation
	· Develops appropriate customer/client service strategies for SBS
· Considers the impact of national/global trends in customer relationship management on SBS
· Initiates the implementation of relevant customer/client service strategies
· Ensures that principles of service are fostered throughout SBS

	Innovation 
	Organisation
	· Scans the environment for strategic opportunities to benefit SBS
· Generates new ideas and innovative opportunities which move SBS forward
· Is always thinking of the future positioning of SBS
· Sponsors the development of creative business strategies
· Promotes a culture that nurtures, recognises and rewards creativity & innovation

	Results Focus
	Organisation
	· Strives to improve organisation and market performance
· Ensures strategic initiatives are completed within designated timeframes
· Fosters a culture that sustains excellence
· Confronts obstacles in order to minimise their impact on organisational performance
· Promotes the importance of meeting financial objectives across the business



	Workplace Health & Safety 


	· Effectively promote and manage the work health and safety arrangements for the team as prescribed by the Health & Safety Management Arrangements.
· Work Health & Safety Act (Cth) 2011
· Work Health & Safety Act (Cth) Regulations 2011
· WHS Hazardous Manual Tasks Code of Practice 2018
· Work Health and Safety (How to Manage Work Health and Safety Risks) Code of Practice 2018
· Ensure employees are :
· made aware of their WH&S responsibilities
· have received adequate safety induction and other WH&S information, instruction and training to enable them to conduct their work safely
· follow safe work practices
· Ensure the physical and psychological safety of the workplace under your control by:
· ensuring regular workplace inspections are scheduled and conducted, involve the relevant HSR and recommendations made are actioned in a timely manner
· ensuring compliance with the relevant standards and legislation in relation to purchase and provision of accommodation, furniture and equipment
· identifying changes in the workplace/processes that may affect safety and ensuring that any associated risks are identified, assessed and controlled
· verifying the effectiveness of control measures at appropriate intervals including monitoring compliance with safe operating procedures, site induction requirements and Permits to Work; and
· Ensure all WH&S reporting is accurately completed and submitted within specified timeframes and any follow up actions are completed
· Support/implement early intervention strategies and return to work programs.





Special Broadcasting Service
14 Herbert Street, Artarmon  NSW 2064  Australia  sbs.com.au
Tel: +61 2 9430 2828
Job Description
27 March 26

Special Broadcasting Service
14 Herbert Street, Artarmon  NSW 2064  Australia  sbs.com.au
Tel: +61 2 9430 2828
Job Description
27 March 26

image1.jpg
#/SBS

a world of difference





image2.jpg




