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Description 
27 October 25
Campaign Executive – FIFA World Cup, SBS Media 


Reports to: Project Manager – FIFA World Cup, SBS Media

Direct reports to this position: n/a

	SBS Values, Vision and Purpose

	The World Cup Campaign Executive is responsible for undertaking their work in a way that reflects SBS’s Charter, Vision and Values and complies with relevant SBS policies, procedures and practices. At SBS, we expect you to be audience obsessed, be bold and brave, embrace difference, participate fully and ensure that we look out for one another. We are all working together to fulfil SBS’s purpose and create a more cohesive society.



	Division Purpose – SBS Media 

	Our Vision: We are the most loved and trusted media team, inspired by diversity to create extraordinary experiences.
Our Purpose: Giving a voice to brands in our diverse world.



	Role Purpose

	An integral role within the Advertising Sales division ahead of and during SBS’s exclusive broadcast of the 2026 FIFA World Cup™, the World Cup Campaign Executive is responsible for the seamless, effective and successful execution and delivery of our Tier 1 World Cup broadcast sponsor client campaigns and World Cup advertiser campaigns, across all platforms including Digital and Linear television.  The role works closely with the national sales team, Operations team, Pricing & Inventory team, CulturalConnect team, and the broader SBS Media Sales team as well as SBS Sport to drive and execute the successful execution of FIFA World Cup™ client campaigns. 

	
Main Responsibilities 

	
The World Cup Campaign Executive is responsible for:

Campaign and Sponsorship Delivery Management

· Booking all World Cup sponsorship campaigns for TV and Digital, as well as all major package holder campaigns.
· Record management including generating and filing all relevant confirmation reports and Digital IOs for all relevant World Cup advertisers. 
· Working with Sales Operations team to create World Cup material requirements and material deadlines documents for World Cup and disseminating these documents to all relevant stakeholders internally and externally.
· Chasing client material for linear and digital platforms. 
· Obtaining client approval on relevant partner entitlement assets such as billboards and partnership announcements.
· Creating advertising schedule run downs for all World Cup linear broadcast content ensuring that all partner commitments (including placement in break or relevant exclusivity requirements etc) are accounted for. 
· Creating World Cup billboard schedule (ensuring all partner commitments are accounted for). 
· Creating World Cup advertising campaign reporting template (accounting for TV and Digital reporting).
· Running post-reports for all sponsor and major client World Cup campaigns for TV and Digital, and clearly communicating results internally and externally in a timely fashion.
· Tracking all campaigns in consultation with Operations and Pricing and Inventory team to ensure delivery as per client commitments.
· Managing World Cup priority filler lists and coordinating management of any client shortfalls on TV and Digital platforms if required.
· Booking of all relevant partner entitlements eg partner announcements.
· Attending and sometimes leading daily World Cup stand ups with broader team. 
· Creating and sharing timely updates on campaign bookings, campaign delivery and other requested info for SBS senior management teams. 
· Creating daily audience post report documents and sharing with national team.
· Supplying campaign delivery results to CulturalConnect team for final sponsor post report documents. 
· Managing ad hoc requests from client and national sales team, including but not limited to questions about programming, TX information, content schedules, schematics etc. 
· General support to Creative Services implementation team across World Cup campaign period including any relevant liaison with production partners or SBS Sport team on integrated partner entitlements.  
· Supporting Creative Services team with tracking of all sponsor activation and integration entitlements across TV, Digital and Social platforms including sourcing/generating clips and screenshots, filing appropriately and sharing with clients on requests. 
· Creating general World Cup event updates for sharing with the national team.
· Ensure all campaigns are scheduled and delivered as per any relevant broadcast regulations and SBS Codes (eg category specific restrictions including alcohol and wagering categories). 
· Supporting Sales and Operations team with implementation and delivery of any relevant social media campaigns and deliverables across partner clients.

Communication & Stakeholder Engagement

· Build strong relationships with internal departments (e.g., Sales team, Pricing and Inventory team, Sales Operations team, CulturalConnect team, SBS Sport, SBS, Marketing, Codes & Legal) and external stakeholders (clients and agencies).
· Ensure clear and proactive communication across all campaign stages.
· Attend and represent the SBS Media brand positively in client & agency presentations and meetings as required.

Teamwork & Culture
· Actively contribute to a collaborative, positive team culture aligned with SBS’s values of diversity, inclusion, and innovation.
· Work flexibly and supportively under pressure, maintaining a solutions-focused approach.
· Demonstrated understanding and alignment with SBS’s values including an ability to contribute to a positive culture through: 
· Being a positive representative or advocate for SBS 
· Constructive and appropriate interaction with others 
· Adopting a can do/will do approach; and 
· Displaying a commitment to the team including OH&S, diversity and team goals.

Key Requirements:

Experience & Skills
· Minimum 2–3 years’ experience in a media and/or advertising environment.
· Experience working within a television and digital environment.
· Proven client service experience.
· Strong track record of executing client media campaigns across multiple media platforms (TV, radio, digital, social media, events etc).
· Strong project management and record keeping skills. 
· Strong understanding of advertising sales workflows and client service within a broadcast or media environment.
· Ability to create high quality resources and presentations for clients and the sales team.

Interpersonal
· Ability to juggle multiple projects, meet deadlines, and manage competing priorities.
· Excellent communication, presentation, and relationship management skills.
· Must be someone who is willing to work as a part of the team.
· High level organisational skills and attention to detail.
· Ability and willingness to take direction, use initiative, show flexibility and persistence whilst remaining positive under pressure.

Technical Knowledge
· Strong IBMS experience required.	Comment by Keiran Beasley: Can we move IBMS experience to be top in tech knowledge. Digital and IO experience preferred along with online reporting tools
· Digital and IO experience preferred.
· Knowledge of online reporting tools preferred. 
· Proficient across Microsoft Office Suite including Microsoft Excel and Microsoft PowerPoint. 

Key Relationships:
· Internal: SBS Media Sales (Sales, CulturalConnect, Operations, Pricing and Inventory), SBS Sport, Content, Marketing, Codes & Legal.
· External: Clients, creative and media agencies, third-party partners, production suppliers.





	Key Capability  

	Capability
	Level
	Behaviour

	Coaching
	Self
	· Is self-aware and understands own barriers to learning
· Shows willingness to overcome personal challenges to learning
· Improves performance by applying new skills
· Seeks regular feedback
· Identifies performance barriers in peers
· Applies active listening with patience and openness
· Knows when and how to use open and closed questions
· Exhibits a coaching style when working with others

	Collaboration
	Self 
	· Displays a genuine intention to work co-operatively with others
· Offers to help others achieve common goals
· Makes an effort to understand the goals of others
· Shares all relevant or useful information

	Innovation
	Self
	· Generates original solutions to problems
· Contributes to creative thinking and ideas
· Makes suggestions to refine current processes and procedures to create optimum efficiency
· Participates in the implementation of new processes and procedures that improve current performance

	Learning Orientation
	Self
	· Takes part in organised learning and development opportunities
· Recognises ideas that are similar to their own
· Readily assimilates new information
· Benefits from information and structured approaches to learning
· Learns affectively from own experiences, both positive and negative
· Seeks feedback on own performance

	Relationship Building
	Self
	· Establishes a connection with others
· Builds friendly, warm relationships that are mutually beneficial
· Maintains ongoing relationships that are mutually beneficial
· Shares relevant information with others
· Recognises the value of building and maintaining relationships
· Helps others achieve common goals
· Openly communicates with others

	Results Focus
	Self
	· Drives to meet objectives and standards
· Identifies alternative possibilities when faced with obstacles
· Stays focused on tasks that require considerable effort
· Completes tasks within designated timeframe despite obstacles
· Perseveres with routine and repetitive tasks without sacrificing quality or excellence



	
Workplace Health & Safety 
[For all non-supervisory levels]

	In relation to Work Health & Safety, you must comply with your safety responsibilities as detailed in relevant Acts, Regulations, Standards, Codes of Practice and the SBS Safety Management System (SMS)
All workers are required to:
· Take reasonable care for own safety and safety of others
· Cooperate with policies and procedures and directions from management with regards to health and safety
· Where hazards are identified, report them to line manager and take corrective action where able
· Report all work related incidents to line manager within 24 hours of occurrence
· Ensure workers, visitors and clients are :
· made aware of their WH&S responsibilities
· have received adequate safety induction and other WH&S information, instruction and training to enable them to conduct their work safely
· follow safe work practices
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