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POSITION DESCRIPTION



	Position Details

	[bookmark: _Hlk181092055]Position Title
	Senior Brand Manager
	Position Number (from SAP)
	

	Division 
	Foodservice
	Corporate Function
	Marketing

	Leadership Level 
	None	Requirement for out of working hours contact 	Comment by GARRATT Bri: If this is requirement please specify in the accountabilities why and when this would be operationalised 
	Occasionally
	[bookmark: _Hlk181102073]Location 
	Brisbane / Sydney / Melbourne
	Review Date:
	January 2025

		Relationships

	Supervisors Title
	Marketing Manager - Foodservice

	Positions Directly Supervised 
	N/C

	Internal Customers 
	
	External Customers
	 


Primary Purpose

	The Senior Brand Manager at our FMCG dairy organisation plays a pivotal role within the marketing team, reporting directly to the Marketing Manager Foodservice. The Senior Brand Manager will lead the development and execution of brand plans that align with the overall portfolio strategy, driving innovation, advertising, and budget management to achieve business objectives. This position is responsible for the strategic leadership of key pillar brands, requiring a high level of strategic input to drive growth and market share. 


	Job Scope and Impact

	Influence
	Team Contributor	Job impact 	Comment by GARRATT Bri: This role needs to be accountable fully for any monetary impact if selected
	Revenue Impact
	Decision Making Level
	Medium Autonomy	Decision Making Scope
	Tatical (Short-Term)	Decision Making Complexity
	Routine Problems
	Number of Direct Reports
	0
	Number of Indirect Reports 
	0

	Key Accountabilities

	1. Leadership and Strategic Input: 
· Provide strategic leadership for key brands, ensuring alignment with overall business objectives. 
· Mentor and guide Brand Managers within the Marketing team, fostering a collaborative and high-performance culture.

2. Strategy Development:
· Collaborate with the Marketing Manager to develop a comprehensive 1-2 year Marketing Plan that aligns with the Long-Term Plan (LTP). Ensure the plan addresses market trends, consumer insights, and competitive landscape.

3. Innovation:
· Drive innovation projects within assigned projects as part of the Marketing Plan, identifying opportunities for product development or enhancement to meet customer/ end consumer needs and market trends. This includes conceptualizing new product ideas, conducting feasibility studies, and overseeing the product development process from ideation to launch.
· Collaborate with cross-functional teams to develop and execute innovation projects that align with brand objectives and business goals.
· Manage New Product Development (NPD) projects from creation to execution. This involves coordinating cross-functional teams, developing sales tools such as trade presenters and educational materials, and ensuring timely and successful product launches.

4. Advertising and Campaign Management:
· Oversee the creation of new key visuals and advertisement campaigns for key brands. Roll out for specific customer needs where required. 
· Lead the MyLactalis advertising strategy, including electronic direct mail (eDM) campaigns, brand advertisements, and digital marketing initiatives. Ensure all advertising efforts are aligned with brand positioning and marketing objectives.

5. Budget Management:
· Manage the marketing budget on a day-to-day basis, ensuring adherence to allocated funds and optimizing spending to achieve maximum ROI.
· Collaborate with finance and other stakeholders to develop accurate budget forecasts and track spending against budgetary targets.

6. Reporting:
· Conduct regular reviews of brand performance, analysing key metrics and KPIs to assess effectiveness of marketing strategies and initiatives.
· Provide timely and insightful reporting to local teams within the marketing department, highlighting successes, challenges, and areas for improvement.


	Formal Education
	Bachelor of Commerce/Business (Marketing Major) or related field or 
equivalent experience

	Required
	Bachelor Degree	Subject Area: Business focused degree

	Preferred 
	Bachelor Degree	Subject Area: Marketing

	
	Is industry equivalent experience of the degree acceptable: Yes ☒  No ☐

	Experience
	5+ years of experience in brand management within the FMCG industry, with a track record of driving brand growth and market share.


	
	5 - 7 Years
	Field: FMCG (ideally Foodservice)	

	Technical Skills 
	· Proficiency in creating and executing advertising strategies.
· Analytical mindset with proficiency in data analysis and reporting tools.
· Budget management experience, with a demonstrated ability to optimize spending and drive ROI.
· Excellent project management abilities, with experience leading complex innovation projects and advertising campaigns from concept to execution.


	Core Competencies 
	· Proven leadership and strategic planning skills, with the ability to inspire and influence cross-functional teams.
· Excellent communication and interpersonal skills, with the ability to effectively collaborate with internal and external stakeholders at all levels.
· Ability to act as a mentor and role model to junior team members.


	Other
	· Previous experience in dairy or food industry preferred, but not required.


	[bookmark: _Hlk39573307]Health, Safety and Environment (HSE) Accountabilities


· Promote and participate in the Safety Management System and develop a proactive safety culture.
· Be a role model for working safely and promoting a safe working environment.
· Adhere to safe work procedures and systems in consultation with elected OH&S Representatives and team members.
· Proactively contribute to the identification and resolution of workplace hazards.
· Review & manage JSA/ SWMS for all contracted works
· Follow Lactalis permit to work systems covering hot works, working at heights, confined space and excavation. 
· Make sure all contractors coming to site setup a Linksafe company profile with up to date insurance documents and each worker’s online inductions are up to date.
· Comply with all relevant environmental legislative requirements.
· Actively contribute to reducing waste, conserving water and energy and other sustainability initiatives.
· Comply with environmental & trade waste management systems.
· Actively participate in understanding your environmental responsibilities.
	Leadership Accountabilities (applicable for all positions with direct reports)


· Set clear expectations and lead by example. Deliver on your commitments and strive for excellence.
· Give timely and meaningful feedback that is useful and respectful.
· Adopt a positive approach and appropriately recognise effort and results.
· Communicate openly and honestly, sharing information and knowledge.
· Take personal responsibility for the performance and outcomes of your team.
· Drive supportive accountability and engage your teams. 
	Lactalis Values and Core Competencies


	
Our culture is underpinned by a set of common values, which set the standard for employee behaviour. They should be translated into every aspect of work from relationships with customers and colleagues, to the way employees conduct themselves on a daily basis.

	Values
	Core Competencies
	Key Behaviours

	Ambition
	· Performance
· Continuous Improvement
· People Development

	· Set high goals and drive for performance
· Seek all opportunities for continuous improvement
· Identify areas for developing oneself and others


	Engagement
	· Loyalty
· Accountability
· Tenacity
· Entrepreneurship

	· Support positively and protect the company
· Account for his/her own activities and accept responsibility for them
· Overcome obstacles
· Demonstrate an entrepreneurial mind-set


	With Simplicity
	· Pragmatism
· Transparency
· Accessibility

	· Work in a practical and effective manner (with common sense)
· Act and communicate with clarity and transparency
· Ensure relationships are based on accessibility, modesty and proximity





	Grading and Award Coverage (HR team input)

	Korn Ferry Role Match
	

	Korn Ferry Level 
	

	Korn Ferry Family 
	

	Award Classification 
	
	Award Level 
	

	HR Authority:
	Compensation Approval:
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